Second to Third - Situation to
Outcome to Presentation

This is where the sales process starts -
with understanding of your potential
Sugar Daddy’s’ situation is. From there,
you need to determine their issues —
the outcomes they really want. Your
presentation is the perception of how
you want to be perceived by your
Sugar Daddy that demonstrates how
you can fill the need within your Sugar
Daddy to provide them what it is that
they are seeking. This can get potential
Sugar Daddies to third base where
they’re ready to setup an
arrangement.

Your Sugar Baby Game Plan

The purpose of the Sugar Daddy Game is to turn Prospects into Potential Sugar Daddies & into Relationships.
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First to Second — The Sugar
Daddy Experience

Once you have some degree of
attention, your building an
experience. This is where
potential Sugar Daddy’s begin to
know, like, and trust you. Then
those who are more engaged will
want to talk on the phone, meet,
or both. They are seeking a more
in-depth experience of what you
have to offer. That can take some
potential Sugar Daddy’s to second
base where they are ready to
explore an arrangement with you.

Qualifying Your Sugar Daddy
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Setting up an Arrangement

Third to Home — Next Steps:
Setting up an Arrangement to
Getting what you want

The final stage is setting up the
arrangement. You need to agree
on next steps — what you will do
and what the potential Sugar
Daddy will do as well. This is a
mutual agreement in which both
of you benefit. Then it’s a matter
of arranging for and receiving
what you want. If these steps are
not executed thoroughly, the sale
may be lost. If they are
completed, you now have a Sugar
Daddy you want.
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Getting What You Want
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Sugar Baby Marketing Message

Target — Issue — Outcome - Story

Home to First — Prospect to
Potential to Attention

Initially all your potential Sugar
Daddy’s are prospects. You don’t
know them and they don’t know
you. Before you start marketing to
potential Sugar Daddy’s it’s useful if
you have some connection with
them. Then you need to
communicate in such a way that
you get their attention and interest.
Now you're on first base. This is
accomplished through your
personal ad.




